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Initiatives, Campaigns, and Accomplishments

Since its launch in September 2008, UANI has engaged in a variety of successful and dynamic media campaigns, protests and activities to elevate the profile of the Iranian nuclear issue and effectively harness the energy of the American public to focus pressure on corporations doing business in Iran:

· None of the “Big Four” accounting firms continue to operate in Iran after KPMG severed ties with its Iranian member firm in response to a UANI campaign. PricewaterhouseCoopers and Ernst & Young reported to UANI that they have discontinued their business relationships in Iran.


· At the urging of UANI activists, Ingersoll Rand discontinued its business in Iran. Ingersoll Rand industrial equipment has been used in Iran's oil and gas industry. News of the company’s decision was published on the front page of The Wall Street Journal’s business section.


· Caterpillar ceased its business in Iran. UANI called on Caterpillar to end its business in Iran and launched a billboard in Peoria targeting Caterpillar. Caterpillar’s decision and UANI’s role in pressuring Caterpillar was highlighted in a front page story in the March 1, 2010 edition of the Financial Times.


· At the urging of UANI supporters, Huntsman Corporation discontinued its business in Iran. UANI had earlier called on Huntsman to explain its sale to Iran of polyurethanes, a dual-use material widely used in defense-related materials, including solid-fuel technology for long-range missiles.

· Launched the Iran Disclosure Project, an initiative to identify publicly-traded companies that have failed to disclose to investors the legal and financial peril associated with their business dealings in Iran. Royal Dutch Shell, one of Iran’s main energy partners, was the first target of the campaign.

· On November 23, 2009, co-hosted an event, “Time Is Running Out: What Now for the US and Iran?”, at the 92nd Street Y in New York City featuring Advisory Board Member Les Gelb, Senator Coats, Senator Robb and General Chuck Wald.

· Representatives Ron Klein (FL-22) and John Mica (FL-7) introduced The Accountability for Business Choices in Iran Act (ABC Iran Act) in the House of Representatives on October 22, 2009.  ABC Iran Act will preclude companies that conduct business in Iran from receiving U.S. federal taxpayer funding such as stimulus spending, bailout support or government contracts. UANI worked closely with Representatives Klein and Mica on developing this bill and bringing it to today's introduction. 

· Partnered with General Electric to become the first signatory to the Iran Business Declaration on September 18, 2009, affirming that GE does not and will not conduct business in Iran.

· In the lead up to the arrival of President Ahmadinejad in New York for the UN General Assembly, UANI launched a series of campaigns urging New York area venues to refuse to host President Ahmadinejad and the Iranian delegation.  At the urging of UANI supporters, The New York Helmsley Hotel, Gotham Hall, and the Essex House all refused to host President Ahmadinejad and to provide a platform for his rhetoric.  President Ahmadinejad was effectively quarantined to the InterContinental the Barclay, the one hotel in New York that agreed to accommodate the Iranian delegation. 

· UANI’s efforts to isolate Ahmadinejad and deny him a platform to speak generated significant media attention including in Reuters, The New York Post, Fox News, ABC News, and Bloomberg News.
· Launched a successful campaign calling on the Los Angeles Metropolitan Transit Authority (MTA) Board to vote against opening up a lucrative $300 million contract to bidding by Siemens.
· Launched a petition urging the G20 to use its September 24th meeting in Pittsburgh to take action to prevent a nuclear armed Iran.
· Use the IBR Message Center to enable supporters to send messages to corporations like Siemens and Nokia that doing business with the Iranian regime and provide Iran regime with technology it needs to spy on its citizens and to crackdown on dissent.

· On June 18, 2009, co-hosted an event in Los Angeles at the Museum of Tolerance featuring Ambassador Woolsey, Ambassador Wallace and Rabbi Abraham Cooper. View video of the event.

· Produced television advertisement campaigns that ran on MSNBC, FOX and CNN: 'Unclenched Fist,' and 'Iran's Closed Hand' and ‘Shame.’ 
· Led a media campaign to dissuade executives at JP Morgan Chase from meeting with Iranian Vice President Parvis Davoodi at the Four Seasons Hotel in New York City on June 1, 2009.

· On May 27, UANI and its South Florida local chapter co-sponsored the 'Stop Iran Now' Webinar, featuring Ambassador R. James Woolsey and State Senator Ted Deutch (D-FL) 30th District and moderated by Ambassador Mark D. Wallace.

· On February 23, UANI debated Iran's representative to the International Atomic Energy Agency (IAEA), Ambassador Ali-Asghar Soltanieh, on Iranian television.
· Launched the Iran Business Registry, a comprehensive database of all American and international corporations that have done and continue to do business in Iran. The IBR is not intended to hurt any legitimate business, but rather to provide Americans with the information necessary to make prudent purchasing and divestment decisions.

· Published an op-ed in the Wall Street Journal on September 22, 2008 by Ambassadors Richard Holbrooke, Dennis B. Ross, R. James Woolsey, and Mark D. Wallace.

· Building a coalition with groups from across the spectrum to create diverse and united opposition to Iran's nuclear aspirations.
· Compile and distribute Eye on Iran, a daily summary of news clippings related to Iran.  
